BUSINESS 101

Doctor-Recommended
Beauty Regimen
Selling cosmeceuticals presents a great business opportunity
for eyecare practitioners

t

he popularity of anti-aging and
beauty-enhancement products has
been on the rise and it’s safe to say
the trend isn’t going away. With interest in these types of products growing, an entirely new category has
been born. The marriage of cosmetics
to pharmaceuticals has created a new
category of products: “cosmeceuticals.”

A NEW CATEGORY

Cosmeceuticals are beauty products that also
claim to have a medical value—typically anti-aging
abilities. This category is certainly ripe for dermatology offices, but with eye-related cosmeceuticals
gaining traction, they also have a home in eyecare
practices.
“Cosmeceuticals are definitely a good fit for the
eyecare market,” says Kathryn Ann Reynolds, O.D.,
of Clarkson Eyecare, a multi-location practice in
the St. Louis area. “Aside from being a profit center,
cosmeceuticals help generate good will and build
patients’ trust.”
She says that in a general sense, cosmeceuticals aren’t going to be a huge revenue driver for a
practice. But they are a nice add-on that can create
some extra profit.
So while they won’t single-handedly make a practice rich, there are a number of additional benefits
that make selling cosmeceuticals worthwhile. Among
those benefits is building patient relationships.
“I often have patients ask me what products I
recommend to use on the skin around their eyes,” Dr.
Reynolds says. “Sometimes I have patients come in
who are having issues with their contact lenses and
it’s because of (a skincare) product getting in their
eyes. In the same way that our practice sells contact
lens solution at a better pricepoint than the grocery
store so that we know exactly what the patient is
using, it makes sense to sell cosmeceutical products
we believe in and would recommend right here at
the office.”
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Sales Strategies
Think eye creams, lash enhancers, and other cosmeceuticals should be
targeted just to female patients? Think again.
 MEN. Healthy and younger-looking skin is important to your male
patients, too. In fact, there are several products that are strictly for men.
 CONTACT LENS WEARERS. A great patient base to start with...neither
men nor women want to use products that will irritate or interfere with
their lenses.

BUSINESS 101

NATURAL SELLING BRIDGE

Among the cosmeceutical products that Dr.
Reynolds sells through her offices are OcuDerma
eye gel, a skincare treatment for the area around
the eyes that helps eliminate fine lines, and Lash
Advance, a product that promotes healthier lashes
and brows.
Samuel J. Alioto, president and CEO of
MediNiche, the company that makes both of the
aforementioned products, says that the optical
dispensary is the ideal place to sell eyecare-related
cosmeceuticals.
“It’s a natural selling bridge,” Alioto says. “If the
doctor is looking at a patient’s eyes and notices
they have dry skin or sparse eyelashes, it’s natural
to bring up possible solutions. It can be brought up
in the chair and sold in the dispensary. If you have
patients coming into the optical shop environment,
you already know they are looking for high-fashion
frames. But those same patients also care about
their skin and a youthful appearance.”

BUILDING TRUST

“Patients trust my opinion over the opinion of
a non-medically trained department store worker,”
Dr. Reynolds says. “As a result, they are more likely to
continue to buy cosmeceuticals from the office.”
She adds that she finds patients will come back
to the office between scheduled exams to pick up
refills of the cosmeceutical products. And that, she
says, may be the number-one benefit.
“Any time you can get the patient in the door
between visits is a great opportunity. With healthy
patients we may not see them for an entire year, so
having them stop in is an opportunity to check in
and maybe schedule a family member’s appointment or browse the dispensary. Anything that gets
patients in the door more often is a step toward
building a successful business,” she notes.

A GROWING REVENUE CENTER

Not every eyecare professional is enamored with
these ancillary products, and many doctors have
avoided these types of sales.
But Dr. Reynolds speculates that is changing.
“Traditionally there has been this mentality
in optometry that you shouldn’t sell or promote
products to your patients,” the optometrist says.
“Frankly, I think that’s more of a disservice to the
patient than any sort of favor to them. It’s certainly
not helping them when they’re going to buy these
products on their own.”
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Dr. Reynolds believes it’s prudent to have
patients buy something that is doctor-recommended and safe to use around the eyes as opposed to
sending them out to find products on their own.
“I believe the whole mentality of avoiding
product sales is going by the wayside as more
professionals recognize the benefits of promoting
products they believe in,” she adds.
In order to be successful with this category,
Dr. Reynolds says that the pricepoint is truly a key
to success. It can’t be too high or it will just drive
patients to buy the product elsewhere.

Retail Tips
Increase patient interest in cosmeceuticals in several ways, including:
 WEBSITE/SOCIAL MEDIA. Let prospective patients and followers
know what you have.
 FRONT DESK. Brochures about cosmeceutical products at the front
desk can get patients’ attention as soon as they sign in. They’ll be thinking about the products they use, and will likely ask your opinion in the
exam.
 EXAM ROOM. Continue reaching out to patients through brochures or
posters in the exam room.
“There’s no better marketing than that conversation starter,” says
Kathryn Ann Reynolds, O.D., of Clarkson Eyecare in St. Louis.

“You have to remember the additional value
involved in having them buy products from you as
you set an affordable price point,” she says. “Building trust and getting patients in the door more
frequently are very beneficial.”
But there is profit to be made as well, and selling
cosmeceuticals adds a nice profit boost to the bottom line.
“There are so few ways to do that in optometry,”
Dr. Reynolds adds. “There aren’t a ton of opportunities for eyecare practices to add additional revenue,
and this is an easy one. It doesn’t take a lot of time
or work. In many cases the products sell themselves
simply by being on display. It’s a no-brainer.”
— Lindsey Getz

OcuLash®

Professionally Recommended
Non-Prescription Lash and Brow Gel
1. They are the same as other hair.

	Like all the human hair, eyelashes are biological
polymers, about 10% water and 90% proteins, such
as keratins and melanins, substances that give hair
its color.

2. They fall out naturally.

	Real eyelashes shed on a 30-day cycle, so your
lashes will fall out naturally.

3. They fall out daily.

Losing 3 to 5 lashes a day is normal.

4.	They are continually growing and being
replaced.

	Lashes and brows have a 3 phase growth cycle:
the “growing phase” lasts about 45 days, and is
followed by a “declining phase” when growth
stops for about 3-4 weeks, and a final 2 week
“shedding phase” when the follicle rests and the
lash falls out. After this period, a new cycle begins
and the hair is regenerated. At approximately 3
months, an eyelash’s growth cycle is much shorter
than the hair on your head — which is one reason
lashes do not grow very long.

5. They protect your eyes.

	Eyelashes keep dirt, sweat, water, and other
unwanted debris out of the way.

6. The upper and lower lashes are different.
	The top eyelid has 200-300 lashes and much fuller
than the lower eyelid (100).

7. They vary in length.

	Middle lashes are much longer than side lashes. The
longest eyelash on record was 2.75” long and the
average lash length is about 10 millimeters (0.4”).

8. We’ve been styling them since 4,000 BC.
	Early eyelash tools have been found in Ancient
Egypt, but modern eye cosmetics, as we know
them, were created in 1913.

»» For use as the initial step to

The 1st Step to
Longer, Lusher,
Fuller Looking
Lashes

healthier lashes and brows --- prior
to LATISSE® (Allergan). OcuLash
is drug-free; it does not contain
bimatoprost, the active ingredient in
LATISSE and will not darken eyelids or
change iris pigmentation.
»» Vitamin, botanical and lash enhancing
ingredients help strengthen, protect
and revitalize eyelashes in 2 -4 weeks.
»» Featuring PeptiPlex®, advanced
peptide complex, supports the
natural, renewal cycle of lashes
so they look lush, healthy and
rejuvenated.
»» Defends against damage by
hydrating; minimizes breakage.
»» Helps lashes recover from
environmental, chemical and physical
damage and return to a healthy state.
»» Appropriate for upper lashes, lower
lashes and sparse or thinning brows.
»» No parabens, fragrances, colorants,
petroleum products, or propylene
glycol. No known allergens: gentle for
sensitive eyes.
»» Recommended by Optometrists,
Ophthalmologists and Skincare
Professionals; doctor tested and
clinically evaluated.

What Can You Do to
Improve Your Lashes without
a Prescription and at a
Reasonable Cost?

Introducing:

OcuLash®

Professionally Recommended
Non-Prescription Lash and Brow Gel

New and Improved
Non-Prescription Lash and
Brow Enhancing Serum
from MediNiche!

OcuLash --- the nonprescription, less expensive,
natural and safe start to
healthier lashes and brows
For more information call, tollfree, 1-888-325-2395 or email,
info@mediniche.com

167 Lamp & Lantern Village, #300
St. Louis, MO 63017

888-325-2395
WWW.MEDINICHE.COM

OcuLash®
OcuLash®

A Sound Rationale for Use
Why?

On a daily basis, lashes and brows face severe environmental
factors that can cause them to fade, thin, break and even fall
out. Shampoos, cleansers, mascaras, curlers, artificial lashes,
tinting, perms, sun, free radicals and the aging process can
all contribute to unhealthy and weakened lashes and brows.
OcuLash helps defend against damage by providing a formula
that supports, promotes and hydrates lashes and brows;
helping them return to a healthy state in weeks.

Healthy and Reasonable First Choice

•Q
 uality cosmeceutical ingredients. Non Rx; no drugs,
parabens or petroleum products. Gentle, hypoallergenic
formula for sensitive eyes.
•D
 oes not contain bimatoprost, the prescription active
ingredient in LATISSE® (Allergan). Will not darken eyelids or
change iris pigmentation.
• Reasonably priced

Multi-Use

•C
 an be used on the base of eyelashes, along the brow line
and on eyelids.
• Works beautifully as a lash plumper under mascara.

A Formula Designed to Get Results

Uniquely formulated to promote the appearance of longer, fuller,
thicker and more lustrous lashes and brows in weeks.

Features & Benefits
• Contains a healthy nutrient
blend
•P
 eptiPlex® peptides help to
thicken hair follicles
• Vitamins and moisturizing
agents hydrate, condition and
strengthen lashes and brows
• Thicker, fuller lashes in weeks,
when used as directed
• Gentle enough for contact
lens wearers and sensitive skin
• Paraben-free, no known
allergens

Perfect Application

•G
 el formula is not runny, absorbs completely and cleanly, no
residue and cannot be felt on the skin.

Developed with Care

For a complete listing of OcuLash ingredients, visit
www.mediniche.com, email your request to
info@mediniche.com or call 1-888-325-2395.

Professionally reviewed and endorsed by eye doctors.

“

I recommend OcuLash to all my
patients that wish to help keep
their lashes and brows looking
thick, full and healthy. OcuLash
is my first consideration prior
to considering prescription
treatments.”
Kathryn A. Reynolds, OD

How is OcuLash supplied and how do you use it?
OcuLash is a cosmetic product available in a tube with an applicator brush. The suggested
use is to apply OcuLash along the lash line or over the brow area twice per day for the first
6 weeks, then apply nightly thereafter.

Introductory Offer
Buy:

12 OcuLash® @ $24.00 /0.25 fl. oz. tube

Get:

• 25% Introductory Allowance
• Two (2) Free Packages with Each Dozen packages
• Free Shipping

Total Order Cost:

$288.00

Total Discount Savings:

(72.00)

Total Net Order Cost:

$216.00

Additional Savings: Shipping
Free Packages (2)

No Charge
$48.00

Net Unit (tube) Cost:

$18.00 / tube

Suggested Retail:

$48.00 / tube

Profit:

$30.00 / tube
ORDER NOW!

Visit:

https://www.mediniche.com/oculashintro.html

Call:

1-888-325-2395

MediNiche Inc. □ 167 Lamps & Lantern Village, Ste 300, St. Louis, MO 63017 □ www.mediniche.com □ 314-542-9539




OcuDerma®
Testimonials

“I recommend OcuDerma to patients on a daily basis for
helping to keep the skin around the eyes healthy. It is
especially appropriate for contact lens wearers because
OcuDerma is formulated as a non-oily gel that, even if it
does creep into the eyes, will not cloud the lenses.”

— Kathryn R., Optometrist, Chesterfield, MO

“I have been using OcuDerma for over six years. Not
only does it help reduce the appearance of fine lines and
wrinkles, it really keeps the skin around my eyes supple and
soft --- thank you”

— Rosann B., Pittsburgh, PA

“OcuDerma is really amazing. I used to use 2 or 3 different
high priced department store products for eye treatment.
Once I started using OcuDerma, not only did I get better
results --- I saved a lot of money”

— Lynette H., Union, KY

“I began using OcuDerma to help with the dark circles
around my eyes. My experience has been excellent and I
can see a noticeable reduction in their appearance.”

— John P., Zelienople, PA

“My eye doctor recommended OcuDerma to me a few years
ago and I have been using it routinely ever since. I really
like that it is not greasy like some creams, and, following
application, I can easily put make-up right on top.”

— Helen H., Rancho Santa Fe, CA

“This is the best product for care of the skin around the eyes.
I have everyone in my family using it. Thank you.”

— Dawnia A., Milwaukee, WI

“I could notice an improvement in the overall appearance
of the skin around my eyes within six weeks of using
OcuDerma. It also was very gentle on my extremely
sensitive skin — great product!”

— Debbie C., Ft. Lauderdale, FL

“Since we placed OcuDerma in our optical dispensary,
patients not only make initial purchases but repurchase
rates are amazing — patients love the product and tell
friends and family — we have actually seen new patient
visits as a result of OcuDerma purchase referrals.”

— Howard S, Ophthalmologist, Washington, MO

OcuDerma®

The #1 Skincare Product
Recommended by Eye Doctors

The #1 Skincare Product
Recommended by
Eye Doctors

Introducing New & Improved

Ocular Skin Therapy Gel

Just Got Better!

OcuDerma®

Ocular Skin Therapy Gel

»» Complete eyecare
cosmeceutical —
minimizes the appearance
fine lines and wrinkles,
tones and tightens the
skin, diminishes the
appearance of undereye bags, protects and
moisturizes…all in one
product!
»» Developed by a female
optometrist for the delicate
skin around the eyes
»» Manufactured with
the highest quality,
biocompatible ingredients
»» Smooth, non-greasy,
non-oily, slightly tinted gel
formulation
»» Use twice daily; can apply
under make-up
»» Can be used with contact
lenses, around the lips and
between the eye brows
»» Reasonably priced

OcuDerma for
Healthier, Younger
Looking Eyes.
NOTE: OCUDERMA IS NOT FOR USE IN THE EYE.
For more information or to purchase OcuDerma,
see your eye doctor or:
1. Call toll-free 1-888-325-2395
2. email: ocuderma@mediniche.com
3. Visit www.mediniche.com
167 Lamp & Lantern Village, #300
St. Louis, MO 63017

COMPLETE
EYECARE
COSMECEUTICAL

Refirms
• Diminishes
• Depuffs
• Rehydrates
• Protects

•

Improved,
Updated Formula
OcuDerma®, advanced skin care, was developed
by a female optometrist for the delicate skin
surrounding the eyes.
• With regular daily use, OcuDerma is designed to help
reduce the visible signs of aging around the eyes;
revitalizing and toning the skin.
• A triple complex of super-cooling and smoothing peptides
help reduce under eye bag volume by decreasing
capillary permeability, improving lymphatic circulation and
improving firmness and elasticity.
• OcuDerma also contains a blend of unique extracts, locust
bean and hyaluronate that instantly makes the skin around
the eyes feel tighter and look firmer. They also help lift the
upper eyelid, reduce the appearance of “crow’s feet”, and
diminish the appearance of under-eye bags and puffiness.
• The gel formula is slightly tinted, smooth, non-greasy and
non-sticky.
• OcuDerma utilizes the highest quality ingredients that
provide the most biocompatible and practical application
for all skin types.
• No fragrances, artificial dyes, parabens, sensitizers or pore
clogging agents.
• Compatible for contact lens wear.

COMPLETE EYECARE COSMECEUTICAL

Refirms — Helps minimize the appearance of fine lines,
tightens and tones the skin.

Diminishes — Decreases the appearance of dark
shadows and circles.

Depuffs — Diminish the appearance of under-eye bags
and puffiness; revives tired, fatigued eyes.

Hydrates — Supplies immediate moisture deep into skin.
Protects — Guards against free radical damage.

…all in one product!

OcuDerma® is uniquely
formulated for the delicate
skin around the eyes.
Why is ocular skin different?
The skin around the eyes
is extremely thin, fragile,
and sensitive. The first
signs of aging begin
here. Continuous facial expressions, fatigue, stress and
environmental factors concentrate damaging effects on the
skin in the eye area. Because there are few oil glands on
the skin around the eyes to provide natural protection, it is a
vulnerable area.
What can you do to keep
ocular skin healthy?
Get enough sleep, exercise,
drink plenty of water, eat
healthy and use OcuDerma,
ocular skin therapy, twice a
day.

Why OcuDerma?

Unlike other products for
the skin, OcuDerma was
formulated by eye doctors
specifically for their patients.
It contains the ingredients
you need and does not have
the ingredients that could
be harmful to you....making
it ideal for even the most
sensitive skin.
OcuDerma is formulated to
reduce the visible signs of
aging around the eyes. The

super-cooling and smoothing peptide packed gel helps
revitalize this area of delicate skin.
A triple complex of advanced peptides helps reduce under
eye bag volume by decreasing capillary permeability,
improving lymphatic circulation and improving firmness and
elasticity.
OcuDerma also contains a blend of unique extracts, locust
bean and hyaluronate that instantly makes the skin around
the eyes feel tighter and look firmer. They also help lift the
upper eyelid, reduce the appearance of “crow’s feet”, and
diminish the appearance of under-eye bags and puffiness.
OcuDerma eye gel is also fragrance-free, contains no
artificial dyes, sensitizers or pore clogging agents.
And because OcuDerma is the “Complete Eyecare
Cosmeceutical” skin care product, it will cost you less over
the long term. No need to purchase multiple products
to maintain total care of the skin around the eyes --OcuDerma does it all!

How is OCUDERMA supplied and how
do you use it?
OcuDerma is available in a 0.5 oz. pump container. The
pump helps to minimize the chance of contamination by
eliminating the need to dip fingers into a jar.
OcuDerma should be administered twice daily, in the
morning and evening, after cleansing. Apply gel to
outer area of the skin around the eyes then work inward,
patting gently to disperse evenly. Allow to dry completely.
OcuDerma can be used alone or under make-up. It can also
be used around the lips.

NOTE: OCUDERMA IS NOT FOR USE IN THE EYE.

New & Improved

Introductory Display Offer!
Celebrating 20 Years as the #1 Eyecare Professional Recommended Skincare
Product for the Area around the Eyes

New Customer Offer
Buy:

One (1) counter display (6 x 0.5 oz. Bottle)
@ $96.00 / display ($16.00 / tube)

Get:

15% New Customer Discount
Free Patient & Staff Materials
Free Counter Display
Free Shipping

Net Display Cost:

$81.60

Net Bottle Cost:

$13.60
Suggested Retail: $29.99 / airless pump bottle
Display dimensions:

ORDER NOW!
1-888-325-2395

4 1/8" x 3 ¼" x 7 1/8"

